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Why is it important for marketers like you to attend gatherings like 

the Reuters Events: Strategic Marketing USA 2020? 
 

Summits like Strategic Marketing USA are where we can gather and meet the faces, names, 

and motivating factors that give form to the community we’re all a part of.  In our case, that 

community is Marketing; which is undergoing, like many other communities today, a deeply 

powerful transformation rooted all the way down to our foundation.  We are all in the 

process of redefining the very basics of what it means to be a Marketer and to be a brand. A 

transformation like that can only be achieved with clarity by moving through it together. 

 

“Can marketing be authentic?” is a prominent theme of the 

summit. What does this phrase mean to you? 
 

Authenticity in marketing is about storytelling that arises from a valid deep, inner identity.  

Every brand exists for a reason. Maybe some brands have lost track of that reason. Maybe 

some brands are shifting that reason.  Regardless, people are more empowered today to ask 

of all that enters their lives, “why are you here?” That’s what makes this moment so 

thrilling. We are all asking questions that really matter. 

 

When you look at heritage brands, some of their stories are fascinating and more relevant 

today than ever.  Coca-Cola’s roots as a wellness beverage for stomach ailments. The Dodge 

Brothers’ adventurous tinkering. Nike’s roots in Bill Bowerman’s coaching philosophy for the 

track & field team at University of Oregon. For new challenger brands, there’s an 

opportunity to write new stories the world is dearly craving like TOMS’ one-for-one 

donation model to children around the world and Calm’s dedication to mental fitness.  

 

 

What does purpose-driven marketing mean to you? Detail how you 

are driving meaningful customer connections with your brand 

story. 
 



 

Purpose-driven marketing is about understanding the environments we are a part of and 

taking responsibility for their healing. Everything needs healing in this world right now.  

Everything. Many people read the news today and feel helpless. Brands can lead. Brands can 

move mountains. When people see brands take a valid stand, it inspires them and fills them 

with hope. 

 
The other side of the coin is that philosophical consistency is critical for Brand Purpose. It 

has to be Operations, not just Marketing behind the effort. If a brand is taking a stand, it 

must be in support of something they’re already a part of or have a defensible reason to be 

involved in as a business. Otherwise, it’s easy to label those efforts as exploitative 

marketing. This is why we see terms like ‘rainbow washing’ and ‘green washing’ thrown at 

brands whose efforts don’t pass the sniff test.  This can be scary for marketers, but that’s a 

good thing in my opinion. It’s time for all of us to walk the talk. All of us. 

 

Brand trust is at an all-time low. How is this impacting your 

marketing strategy? 
 

It certainly is. A colleague of mine shared an interesting term with me today: Brand 

Recovery. I can see that being a defining trend for 2020. It’s not that people distrust all 

brands; it’s just that they’ve been wounded by some of them. Manipulative billing practices, 

misleading advertising, exploitation of information. There are many reasons people’s trust 

has been violated in the past by some bad (and very big) actors. 

 

Here’s what interests me though. Every day millions of people step into a stranger’s car and 

trust that they’re going to arrive at their destination safely. We do that because we trust 

brands like Lyft. We sleep in stranger’s homes because we trust Airbnb. So in some respects, 

brand trust is at an all-time high.  It’s just about discovering those stories and making sure 

they’re heard. That’s our strategy at Reddit. 
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